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B 2. MICE AHef $1%t
—— Global Economic Significance of Business Events (EIC: Events Industry Council)

-20174 7I—’-‘- H MA MICELHE S| 280}, & WAL FE|XL BN, 2t X|ZSo0f 2T HPYX|EH2 1= 7129 2 2ME

-GDP 7|0{EL 6,214 ey, XAIMI8Y ns oF 1,3019712 2

“WARDIIRE B 159 289 GO 3 (3 M7 180743 0|3 &7

- MICEAFY 9] *"“IIEEE 2= 2|E/I|ﬂrx1|_.,(med|cal /dental manufacturing) 8,3902 &2|, £8|X}7}™(Consumer electronics)
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Direct spending (billions US$) $1.071.2 Direct spending (billions US$) $10.1 (149))
Direct GDP (billions US$) $621.4 Direct GDP (billions US$) $7.0
Direct Direct T
Impacts Direct jobs (000s) 10,308 Impacts Direct jobs (000s) 83
Total Participants (millions) 1520.7 Total Participants (millions) 18.1
Average spend per participants $704 Average spend per participants $557
Total out impact (billions US$) $2,526.7 Total out impact (billions US$) $22.8 (159])
Total : o Total . T
Total GDP impact (billions US 14957 ota
Impacts pact ( $) 5 ibecis Total GDP impact (billions US$) $15.9
Total job impact (000s) 25,921 Total job impact (000s) 216

* Saurce: EIC, Global Economic Significanoe:of Busingss: Events, 2018, * Source: EIC, Global Economic Significance of Business Events, 2018,
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CONFERENCE FESTIVALS EXHIBITIONS NETWORKING

- South by Southwest, SXSW

- An annual event in Austin, Texas, USA

- A two-week period event with conferences, festivals, lectures, technology
demonstrations, art exhibits, music and dance, theater, networking, etc.
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Crosslink different activities
- Converge interests
- Hybridize of events
- Create something new and something
beyond what each can deliver on its own
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Millennials generation
Emerging destination

Effective use of mobile app

Meetings by shared economy

Destination selection

(Hospitalitynet
MCI group)

Technology (QR, APPS, 360

Recording)
Corporate Gift trends

Food Trends
Entertainment trends

Increase Pre/post event connections
Personalized experiences

Social and Local Impacts Engaging Experiences Unique Location
VR and beyond Venue Trends Networking
Virtual Assistants Safety & Security Interaction
Shared Facilitating Technology Technology
Non-traditional meeting spaces Return on Investment(ROI) Contents

Social Media

top3meetings.com .
EBOIE Interna’?ional ) (CWT Meetings & Events)

AMEX) (Successful Meetings)

Advanced Technology
Enhanced Connectivity
Location Flexibility

Localization
Cultural Immersion
Community Impact

(IBTM Industry Watch Report
Meetings & Events)

Destination Selection

Meetings Approvals
Attendee Experience

Catering Off-the-Beaten-Path Technology

Social/Environmental Impacts pestinations
Event Legacy

New Event Formats

Meetings Managemt

X=21538

(Sustainability)
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(Technology)
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Safety & Security
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QR Codes Event Apps

QR codes offer guests & event
planners increased convenience
by quickly & easily registering or
checking-in guests Attendees can download presentations,
view speakers’ bios, connect with other
attendees & store information to be
reviewed later.

Having a dedicated app for conference
attendees has become a key trend.

Data can be collected & stored via
a QR code e.g. the sessions a guest
has access to, or whether or not
they received their gift pack.

360° Content Recording

Allows for live action content, filmed
in 360°, to be viewed in 2D & 3D.

It does this by using special equipment.
Many events offer high-speed free Wi-Fi Facebook’s Oculus Rift is an example, which
access to delegates. enables users to interact with a simulated
world in a physical way.

Video Conferencing

For meetings, video conferencing has become
commonplace with ‘Citrix GoToMeeting' &
‘Click Meeting' popular options.

818)8

Smoking & Pickling

Different flavours across both
food & beverage offerings will
be introduced leading to more

F&B Trends

Street-Style Food

Pies & sausages will feature.
Portion size will be smaller

as people become more
conscious of wasting food.

AN

Interactive Food Stations

Attendees will be able to ask questions
of chefs & experience a variety of dishes,
all while alleviating queues.

Simpler & Fewer Ingredients

All of the ingredients will be used e g
including the stalks of vegetables in
a veqgie patty or pureed in a fresh juice

Wine by the Glass

Attendees want to pair the occasion with
the food they eat. Champagne-style

: cocktails & artisanal bubbly-based soft
@ drinks will become popular e.g. ginger
Y beer & homemade cordials.

Entertainment Trends

/
V4
',"' Hire Work with talent agencies to
| Emerging hire ‘up-&-coming’ acts such
\ A as bands or comedians when
\ cts budgets prevent you from hiring
\.\ 'big name' acts.
e N
| h " 2 \
Delegates have short attention
spans. Hire energetic dance acts \ [ Sh?l’tél’ \
with lasers & fantastic lighting ' IS
to do a short set for higher ¥ /
im p act. '.\ Bette r ’
A \\-\\ ¢ ///
'/,,-"'- \\\\
/ \
' Photo Photo booths & photo walls
' ' continue to be popular. They
\ Booths | allow visitors to interact in
Work their own time.
\\ /
Ny Pz ) =2 —_—

7 \
Interactive game arcades are becoming ’ Nostalgic
popular at conferences for light-hearted ' \
entertainment. They are a reminder of |. Throwbacks ‘.
traditional game arcades from childhood. Are Fun /
._\. ///
“ Y
7 N\
// \\‘\
Create custom hashtags for your event so
' Get \ that speakers' quotes, photos & experiences
\ Social . can be shared online across social platforms
\ in real time.
\.\\~ /,



| 201944 MICE ElE

UNIQUE

LOCATIONS
 FL 32 Z2(Hiw)

. )2
. Noxg
. YEYY
R ILTES

AMEX, Meetings & Events (2019 Global Meetings & Events Forecast)



| 201944 MICE ElE

Sustainability
* —A
" xl - 7|'<> 6'

. QLA
. CIXE &}
. J|ETIot A

o . WL HTIS 9ot O]
alization s M2 Al LY
10CH MICE A+ f st

= B
. HEAE

. MR ZY
Memorable u JHHE:' Uz"égl'

= AR/VR

Conference & Incentive Travel (C&TI) 9 NOVEMBER 2018 BY CHARLOTTE FLACH



| MiCE Global Trends: &9 7H'geto| 02

The Future of Personalisation

Hoﬂ AT 0|0|:|:| E'= M.E_I-ul.q Jk-|oI=0| L}E
2] OJHIEE X|Sal0f g

® 2c|= 7|=0]| W=H E™ot= Al
e [tV= O|ofdl= = 4 e X5

ol

Ol

1. HIO|E| & E&t 7|8} (Personalisation through data)
& E HIOIEHE 7[HIe = 2} M| Needs, Wants I}
(=)

A
=

;
o
=
s
—-E
Jjoi

’é‘,‘EEiQI Q!'% (Hyper-personalisation or a privacy nightmare)
i

o
1z

==
o
T

S5t AAAHS O ZRAE i
e

2
3

o 2

o2
rd
I
=
Rl
09
(o] [
——
o

9.!-'

Ol
:I:
Rl




-I MICE Global Trends: |2J4AlQi o] HHE EBF

Meetings Legal trends
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. On the rise

GDP forecasts e Best-performing

2018, % change 1 Dominica +8.8
on a yvear earlier 2 India + 7.7
3 Bhutan +7.6
| .| - | | | - - P 4Eunhg!uiLF +?.;+
12 -5 O 2 4 6 8 10 L = Ethiopia * 7
Mo data - 8
6
United
4
Canada States \ggré::l
Italy Russia J' l -
| 1 2
(o) ] | I | [ °
Saudi [ France ‘ '[ ‘ ‘ Syria [ Iran
-2 Arabia Greece Germany South Korea Poland Ireland Egvpt Vietnam
Britain Australia | Singapore Argentina Turkey China
-4 =
Brazil
Worst-performing
-6 1 Venezuela -11.9
2 Puerto Rico -83.0
3 Equatorial Guinea -3.7
-8 g gnrth Eores _]EE; Source: Economist
L Lt Intelligence Unit

Economist.com
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(live events or virtual events)
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20th UFI Global Exhibition Barometer / January 2018 ©
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IBTM World Trends Watch Report 2018 (Barcelona, Spain/27-29 November 2018)

* Paul van Deventer (MPI’s CEO) MICE 27}X| 0|S:
MAO| ‘capacity, resource 1}
bandwidth’2 ZZ S w3 A * business 431} 7IX| ZHL LM
*OR2E X2 398 XSAHDE S0 X OE Meetings Professionals International (MPI) - ZHME L™ S Y| siEto] Heks
=

+ Ol HLHE MFQL0] AFRS FZIA| HEY IS 7H5A0] UX|TH MICE Z71H 2o
== Jlsfe rhaHAf 2R
- J1271=2 9 2= ROVE SUE L &
M Q10 7]015H U0, EHEHSH Ate{0
Zd I

Business Prospect of

Confidence Hiring More People

Professional Convention Management Association (PCMA) At MU 511 US
(Crisis Communication Education Z&})



B 5. 2019 MICE Industry Outlook
OFA|O} EBY X|% SY

> OFA|O} EfIQF X|H2 5]0] 2 O[HIE AtH0]| ZI2 ZHAlT} 7|5|12 2t 912
> The 2019 Global Meetings and Events Forecast= =1} £3, 22 SFo| 2HoZ 7/

-~ ~

+ Elo] Mol HFS] M J|URIE SIW E20| N oM, YE(AIE M)
SF(CHA UB) 2 M2 LiEk

+ QIMIE[E W S OMIET} THEH 52 MRS LIE 2O 0L

. EIIR= BE 5)9| Q0M S7He Ao M

+ OMIE 7|72 MHIKO 2 ZIOjX HOZ OfAS

M-~

Al
H
|

_______

- ~

7« OEf XIS LY 7|RE2 5[] 7HE|0f|A HIE HZ5H0 =2 ROIE 43611} &
»  OIEHX|EZ ROI= RPEA HENAM =2f=|10 YOLY, "*”IPI £7H0j|M ROIE HVtolk= |&eto|
oo ;
. 201 OA0]| OFA[OFEHTL XM 2] HIE= 0.86% S7t A= 0
E2U=Z243%,F0.3% LA, L2 0.7% 24 )
« QR ORZIHAI=A(20%) S S5l 0[of EHJHOh_If et
e SIE AR INM(26%) H 12| BN 4 BH(23%)E Sall =55t oflMofl CHx{ot X} &

_______

-~ ~

oll2| FHZ|0| UM 75%= HEAS Hd=old! LIHX| 25%= 2THA| A |S HEiet
+  HWXHOZ Mot ZELI0I2} HIE'H S CIE SE0IA0F 0fliX|o] 2= H#alS LIEHE
- BEEsHWlte = Qlofl, 23 0|M = H2A L HI3LA|0f CHet =27t g

~o -

mm) “ROIE HIoi3t5l19) 72| Y )28 S5} 50| Atg] Muto] FRAMS Sr)s o2 A




1174 X2 0ALE| §]9]
(Customer Advisory Board Meetings)

B 5. 2019 MICE Industry Outlook

>
>

ofl2| 712712t 2Ec|0S=2 e B2 0
2|2]0f| tiet K= ==

2019 global Meetings and Events Forecast (AMEX Meetings & Events)
20194 2|2 & FF

chS HAloldl AUS
5

1= 0O
S¢t Halof] XHolll /S

+

B

sle| H EYH0|IE &

m (Conferences & Tradeshow)

2|2| FIIA} A I4=] 7122 St

0.1%~2.4%

=

0.1%~1.9%

=] 72t

68%

Sh]

HOl4 g4

DE X|S0IM 2le] HE|XFS0] o X2 oM B S

50%

50%

=i

57% <

OFEHX|H



B| 5. 2019 MICE Industry Outlook

- Aloie 2t Hof 2 Xjalo| ure ITC2L M|k 20F Zet
2019 MICE 8= 7 TOF2E T &5 banking (FinTech), At2XISX} O| 20} ETHX| 2|2 St

. . STEM
Banking/Finance Meetings
- . Bevond -STEM(Science, Technology, Engineering,
Engmeermg & Bigdin Mathematics 20f ¥ 3| 3|°| B
7| ds|o|2ok= 28, Construction : ~SAJOflA] X|HQY Sof 42 93t
AXLIoNg, A2, M, ICT Tourism & 3|0 XFAlo| ZHurs] HEFE| T 910
XpSAL Aio] Hrixes 7|9 Logistics Led 9)0| $27} &= MY(Beyond Bidding)
2SS oot A04 =10 . - DEDFEIA O} L2
LIatxd X{O}Ol S.I__I Medlcal & —o=o0- ==1
TEH WYY ICT (ibtm Worl -2|2 9 Ko Sof Wi
btm Vor Pharma SN7), 4 U XSS LS
I : A 912| FI1 of 4
Automotive Automotive 57} ol
OLIAlIE(IE 1AI T 0
of&ll (SITE/ -
(UFI/CEIR) g
C&IT) o |
ZH|4&H(Real o |
OIME|E HOp= AN GDP growth) -
GDP A %F0| Z|CHE| L2,
S A Business trust i
20194 Xato| /confid o ]
S AeE ;I Selilifelsnlds R A e A SR ML B M A2 Mmoo AE L am
o  O|&:55%— 81 %, IS 2 P20 e o A2
20191s + QB 77%— 78%, REI0|T OFE{Ql
confident .+ OPAIOIRENTIQY: 64~67% — 74% , 25X

+ S 0[E2|7L: 55~56%= QFEX]
“0i=/ w4/ | ES0r2al7}



A

6. MICE 4t BSI
(Business Survey
Index)

.
=




-l 6. MICE AF BSI (Business Survey Index)

——  BSI(Business Survey Index)Zt

. J|YPIZAR 7120) OIS, A S T2PYYSO Zateh MY thell M2EASI I ANE XS AU SH MET
E):"E orsh
o = =2 0

. J|UPIIZALE Soll MEE XIBE 7| YAIIAAIKIS(BSE Business Survey Index)2t S10 FI LiEg 2t
UHEAZ M2iHel 590 YUS Bol P SHo| 3

. BSIS(ZHSYLHS-LHS UML)/ TS LYMSx 100 + 100. BSI XIS 919] A40jl 2] 25 004
2007}X|2] 2t 27| /0] 2O YHa £YHQ G910| BIS0| 22 1f 1000] E=G)| ojnj o] 1008 7|Zx]2t ¢

. 1008 7|F22 X|$7} 10020 3U ZARY20) s IYHSE Yot Y7t RYHSE Yot Yyt
T RS o

O, H MNALAHKI & (BS))

GIFH YN
KILFCLONl HIOH
£QHQ?



https://ko.wikipedia.org/wiki/%EA%B8%B0%EC%97%85

-l 6. MICE £ BSI (Business Survey Index)

ZAPHL

Li

ZA712E 20184 11€ 252 -20184 11€ 30¢
X AFCHAL MICEAHY 2t 7|2 (MICERHA AL A, MICE F&|7|3D)
SELE = 12074 7|1&t 2

|EHOIHIE S)

TAME[AS

ra
>
1)al

x|

12

HAIZ

b

>
18"

| X

o |E

| M-

[X
L
18%

= M|2|2| MH|AS

ol

=H=]2 7

|OH
=

]

34.91
* 11.32
.72
—T
I 7 55
I 7 55
I 3 11 3
0 5 10 15 20 25 30 35

40 (%)



-l 6. MICE £ BSI (Business Survey Index)
MICE At} Z7] AIAFX|$(BSI)

R —— - MICEAI2] 2018, 2019 AI|S8F &H
140
................................................................................................................................................................................................. N Ex.llilg_lﬂ-%l 2018, 2019 %:Ijl%@: II_J_.I\_I_.! inf
120 111.36
0 105.41 120.51
100 | 95.12
o8 95.12 100 105.13
80 ' 88.88 20
=2018
60 2019
40
20
0 +
MICEAHHE S =22 O|MIE|EH XA| 7|E} 7IERMR 2018, 2019 H7|SEF
QIMIE|IAR] HUALHH| 2019 Z7ISE EH I




-l 6. MICE £ BSI (Business Survey Index)

=
B8 MRS VY J2ILAX|s

T » 20184 A7|Zsk (EATFR)S M vs (CHHR)2t5}

100

EAD
m {2

2018 BSI 2019 BSI



-l 6. MICE £ BSI (Business Survey Index)

|g+28 (U= +3) N2 Y F2IedAX|(BS

100

SATE

2719 - 2019 E7Ise fEUH =8 8



-l 6. MICE £ BSI (Business Survey Index)

=
MICE Are] X Q0l

=] :I=I'-|_ 'Tlﬁl- 7|:” / H A|_ - EREEECELENEN ERTIeEEST
A

SHOLOIME| 2 ST B =5 27 B Jieie) mEZa|Q izt
MICEZtEH 7| S 2 qponassiaL
= O‘ AM 1 X A KH
ST T 50 B wice 22171 we
=L MICEY ALS LY
== 2 1 | —— x 2L710|O|X| M2 C 5H
- Nt =37 2lAL
oS 2 A = M - -

B WicE tietoj 4 o1xl Il =tof incentive Q%1713 SIH



-I 6. MICE £ BSI (Business Survey Index)

=
_'_I

o

<

}o

MICE

s |

A

B &

=
O
3
m

|

kg

@)
I

I AH[I=T7IES

Hx
=

™

=
=1

o

121 71z 2

2

T ofl =4

2
o

X0
N
DA
of
o
~d
o4




A1 BSI (Business Survey Index)

| 6. MICE

ojAtY

e

O
T

S
=

e

MICE

)

ELY S

1
=]

|
M

(]:

X2 274 74M




iness Survey Index)

o1 BSI (Bus

MICE 4t
=22y 3

__ L

4

ENES JL%W%
gl T2 20
=) o NN
wﬂmm_._a_o._uﬂo_mo
5T @ﬂuﬂ [0
z0 — K

= K=

@Aoﬂo T
= —— T —

ROL T I N\ &

._._.O%_um ™

ROZ = 0 23< |

0° KRVYT

[ —

ERNe) <0

L - M=z
il =
_ﬁo_._._ zre o

G|
=
K
(|
=
™
nr

X052 of 27| BAES

2RIt HHE 250

7

=
o

= M=l2

X9 MICEQIZ 2t 15 HQ

B §8], Iz HAA
=5

X




-I 6. MICE £ BSI (Business Survey Index)

HAIMY 37| £4

OIS

FEA[IMCEQI L5

MA|HBHMESHAH HA

Wy W B —

QARHAISTIR 4014 ot

M=z HA| 2= O]¢ Al M S5 HHEA 1=

A HIES




ArQ3 BSI (Business Survey Index)

7] 24 29

(a
18
oM

oAt

o
MERRESS MICEAH| A QIAIK|
AHHALS 7F K| KHA| 7| HEA| A HL = DETIIA M B R E

CHS{CH| =7t FAIYAL X|Xpx| 242

A XIXIH|e] M=2%10] OAH|E] &t _
siQ| = H S} - H=X™ X|e 2= IXESIE] ""§" IS 2 X|9 MICE Q132 2=

—_ (o) g- - =
TALo| X[ WE o] =7} Kot oI XIXtx| XI2d Sth Q2] o5

MICE A{H|A QAT X9 MICEQIE 2t 15 HQ

_ - Z7|HopM TR, 2K N
oI4| AL 57} MO SAI Q0




iness Survey Index)

MICE 424 BSI (Bus
7|ENO|HIE, CVB, E, i

__ L

N
N E _m:o%
o | £
mﬁﬁ_u R
oV Bt
O
J_Alo.__Uﬁ i[2
Ho™
joll
il
<
<z, KO «
m_._._ﬂ_”_# O <
= NV <=
ﬂ.ﬂ_/_A._ o.AO”_”T_”_”_
5IR03 1022
N o_xmﬂ
== K
)
i
NS
_A_o K|
R gy
2 M
E S e
AT S
=) 2350 <

3
=

dEX|E MICE 12t 4

CH7 | AIAL] TIE

EZAI% Sl

X9 MICEQIZ 2} =5 He

MICE MH]A Q1K

AL H|gE

HER3 Crd

X|H=xH| =tcH




6. MICE £ BSI (Business Survey Index)

1 $3 37| £

MICE | H 1

\

W 2018 = 2019

20191 MICEQIZI 3

ol

CHy] <13}




-l 6. MICE £ BSI (Business Survey Index)

.....................

MAcy] 2018, 2019 Q

Al

oL

100
Lo
D
<k
nl
od
o
=~y
o ~N KM
m.;ﬂ oo {r
(o) —
S K
;s :
Ar
— ol
< X 9 iy
- o O .An_
UO AN AN —_—
{ W
By | o =
Vig AT
K mr
4r 5
H o
- .
p0 o 3 M
1o N
Mo )
L=
ol ~
o m.u
o |
o | o
~ =
o1o =
o M _
AN 2 X
— Al
ol
& L
<4
< .
O
=
1 =1
ol
ol
K
_|_._|
ol
Ko
2 9 3l
&
>
; : : 3 -




-I 6. MICE £ BSI (Business Survey Index)

% $3 77| BM

< 7|28 MICE Q=ipg Z7|RAIX]R(BSI)

................. . % 7|o-l 2018, 2019 MlCE E%

W 2018
m 2019

CHtee

2|
2018, 2019
MICEQI S S S8 K&
ots}




-I 6. MICE £ BSI (Business Survey Index)

o $3 A7 2M

< 7|8 2E MICE Q&g F7|HAX|5=(BSI)

=22 7|Y: 2018, 2019 MICEC!

Al
E—I_I_

Ot 2 7] ©:
2018, 2019
MICERI Hrg 5
X|& X ots}

—/ 1 1

e

W 2018
m 2019




MICE §2| 83| SHIXF MICE YA T

—
:

I.

(o]
-

PCO®IZ| B|%F UL =2H| 8|4t

—
:

I.

(o]
-

X832 UF 0|8 =

JEXINVELS



eHR SR (S=IMICE B2))

. 4 XA A" A| Ol A= -Digital Transformation, SMART MICE

4 XSO CHEE O MIMX] =252 4 Aty eY 2| M| ooy o
7

X 2 TF

N82 AU Y HB=00 Z2XMU= FY 2HH|0]0] MICE BAI= 0|2 7F OF's

P F 52 A 25N S 33832 Al 2EY BHd MLt 5 UFE Digitalization 2 8=
M E 25X &7

Digitalization 2 7| & H|ZL|& 20| IT 7|2S 850101 38 B288S =0I=

x
g 9¥2=E WNE A2 0ldE

S EE2| MICE 2|AFS2 ICT Z2X0] ZAL L == X[R|AIE AP E|0] T CJX

HZL|L 220] EY2E|0 AS

YAIE FX1,718 2YGol= 2P0l o JE HIolE 3,55, 280 Of

o L =1
HYEY S SMART  MICE S+90f| 4= 9IXIE 71E JLeE B Y
23LEICT 912 A of2i2, B7|Yatel BY SO B2 Sxjoj=
0] g4

2. MICE 2rd2] AlgEthel 2 T 4Z0M 55u®7 &8 : The New K-MICE

3.1 25 3 YAHESY 100 T 7| WA

=
o © DO o (=]
g= ME YA Al 21X Y=, oIS B8Y U5 83 74| S §SuF7F MICE &2l Ed3t= 0]

o
240[2= J|CjX|7} 58 USE WY

| B

EoF SN, LIS MR ett= M. 2ke 71s, AtR), =83 H 20
GEi= 2712 A2, 2|2, O|HE, 4 S MICE 2] BEIZ TYE

=2
=

30| ALY ojNl= =Xl Bl




4
O

S0| S| MICE 23 PAF A A2 2F, YVE[ER0] SO Tt SFAS FTUSIL A2 UHol= S =2 =Y

|
oM
HJ

In
10
A
m
rH
rl'l-l
s
>

HYBEHINSL SYOE UKL DBE CYSAIK SH S0 BE0f YT O 2 B

| AL X| QIS SHE50] SOt MICE 231 Aje] wrio| MELT} B2l ZH|S ot
- ot H|ZLIA 7|8) 2M2 G2 BEIHE| MICE WAS SoHA MICE JHAIXIZA $FFHIEO| Y2 HoE YEZsos
Y, 7@, E YEQIS XD Y AL AHS| ZRE Sl AUFYAS 501 271 ZYAS £0I= MICE 9| 4 7|50 YREIE $ U= e

21212 §EuFI 2EEIOOFEICHE Z|CHX| 7t FOIE A28 B
- O|F Stll =L MICE L2 M AIY FEa 22X HE2| 7|32 Z-gdlof &

|
<
0
m
g
Kk
oln
o
=
M
m
rH
r
ot
Ho
El
u
10

>
o\l

3. F 52 A2t 5 =Setd &3 W UiS

- F 52 A2t Z2RHIE B2 S0| =2f £ UASLF BALS] SF NE], FAF HT A|E HE, YA AT 2[5 A Sy, Ij|E HEEl= ZEIY
S MICE @Ate| £44 2tlet o5 S 71 90l 9120 - £3] I MICE g7l= tHYYS 7|22 st QU0], F 52 A|ZH Z2H|7t Q&S|

FolM= S5 R U BAF F2|X}2] 2} §l0l= =758

e L.
- 22X, 9 $3 L X S WHHQ ZHoj| W2 Cho| P 2

Ol
(0
tu
i
10
n
°
o
>
N
olr
o
.
0[0

pas
=)
a

|
n
o
o

)

4. MI.CE ZH/MICE g 38 Y32 S St SUYE
- MICE MS S2ii H|ZL|& BP9l Yizh= 22te| MRS
- I SAIZT WFY =3 A32 B 55U SUHUS

5. MICE 2% 22]| oAt
- =382 X|ofl PCO G| FE=
EXY B

SSE0 orL|2f DIZIRZ oA S QFAf

O|2]0= x| MICE E33}, =M uLFS




1) 4 XA YD} &I} AL EHS HIOIA| Y
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- Seamless Connectivity 2| =24

- Visualization, AR, VR, Voice Recognition Digital Devices
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Data protection (GDPR in Europe), Data security

2) Globalization

- intercultural, cross-cultural skills and communication

MICE Ateio] 9jgt2 = )7} - rise of islamic economies
E&8IE Mega Trends 3) Mobility
Challenging MICE industry - need for flexibility, rising energy needs, rising costs

- aging society

4) Sustainability

- environmental standards, new social standards, transparency
- depletion of natural resources

5) Demographic changes

- feminization, individualization, aging society, changing values,
generation gaps: millennials taking over baby boomers

6) Security & Safety

- political instability, personal safety, hygiene and health

7) Urbanization and Over-tourism

- more competitiveness, new life-styles, new work forms
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-l 7. Final Thoughts
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B 7. Final Thoughts

Everything is always changing, but everything also remains the same.
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