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— MICE

( )
A (Meeting), (Incentive), (Convention),
(Exhibition)
( )
MICE (Meeting), (Incentives),
(Convention), (Events and exhibition)
MICE

- MC&IT(Meeting, Convention and Incentive Travel)

- Business Events
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| 2. MICE

q MICE = Business Events

Meeting & Convention 't‘
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— xptn ¢eAGLA " 4w/ AAATY

Ne&)d =4 1. 203

SQp=4 8.17 394

OAGE 8.22 59

x v'E vA" ' N_ (2017)

>A

2011

48

venues

© SMALL = MEDIUM

B LARGE

62

venues

A SMALL less than20000
A MEDIUM : 20000~100000
A LARHEmore than 100000

A M : UFI World Map of Venues 2017
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— Global Economic Significance of Business Events (EIC: Events Industry Council)

-2017 MICE , , , 1 712
-GDP 6,214 , 1,301
: 15 2 ( 180 )
- MICE / (medical/dental manufacturing) 8,390 , (Consumer electronics)
4,070
(EY HPI MICEANS] ZRIR 21} ) I (&) S MICELRS] ZHH 224571
78 - F-P i 21 TE FAXE &t
Direct spending (billions US$) $1.071.2 “ Direct spending (billions US$) $10.1 (14%))
Direct GDP (billions US$) $621.4 Direct GDP (billions US$) $7.0
Direct Direct SR
Impacts Direct jobs (000s) 10,308 Impacts Direct jobs (000s) 83
Total Participants (millions) 1520.7 Total Participants (millions) 18.1
Average spend per participants $704 Average spend per participants $557
Total out impact (billions US$) $2526.7 Total out impact (billions US$) $22.8 (159)
Total . =
lr(r)\pzlcts Total GDP impact (billions US$) $1,495.7 ;rr(r)\'[cj)oolcts Total GDP impact (billions US$) $15.9
Total job impact (000s) 25,921 7 Total job impact (000s) 216

* Source: EIC, Global Economic Significance of Business Events, 2018, * Source: EIC, Global Economic Significance of Business Events, 2018,
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' 2017 UA 7HE[Z44= 194(1 ,297Z4)2 MIANE! HKE 12.6%, ICCA 139427920 MAIAE HIE 2.2%

mm UA = [CCA HE ®UA m m [ICCA
16.2° 433
11.8 < Ry, 6- . '
57 10.7 ; -~ 2
1 2...| 13% 3¥ _ M '
171-| 267 267 3.3 —
m M B &-

2012 P K 2014 2015 2016 2017
[UIA - ICCA JHZ| 44 & £2{(2012~2017)] 2a|Ltat EAIE JHEEE (2017)]

% UIA 215 QA7 I © A EIQEAM7 el FEILE 23 L 27EKH5021 OB EIUTE 7| (&7 1K 300 OA! 2=2210] 40% O A, 2712
574=2 O|Ak 3[e|7|Z 3 oA o= Ht
% |CCA A& 218 7|&: 502 0|4 ZIsk= g|e|2 37H= oA SoHH H7|XMo 2 J4Z|5H= 3|2




1 934 196
2 6389 186
3 582 181
4 702 342 Z 945 176
S} 523 304 3 533 153
6 523 225 6 468 151
7 423 211 410 144
7
8 404 197 410 144
9 390 182 10 368 138
10 332 162




=H=212] =] &¥H 10070 =71 E £A|2] AdE HIS

AI(A+B)  A/(A+C) A/(A+B)  A/(A+C)
3838 159 251 84.05% 76.95% 902 4 16 99.56% 98.26%
949 4 16 99.58% 08.34% 811 77 160 91.33% 83.52%
811 77 160 91.33% 83.52% 473 53 90 89.92% 84.01%
659 43 47 03.87% 03.34% 280 62 123 81.87% 69.48%
439 84 150 83.94% 74.53% 270 34 59 88.82% 82.07%
412 111 125 78.78% 76.72% 206 19 23 91.56% 89.96%
355 68 106 83.92% 77.01% 195 16 25 92.42% 88.64%
333 71 123 82.43% 73.03% 169 28 40 85.79% 80.86%
356 34 48 91.28% 88.12% 139 43 60 76.37% 69.85%
293 39 68 88.25% 81.16% 162 0 0 100% 100%

A+B



-| 2. MICE (GaingEdge 2018 )

IR POl > 20174 1507H O[AL) X QHAIS THAIDHEA|

37

E 19 642.4 _I_ 514.4
2 740.9 20 622.2 i 38 506.1
———— 21 622.0
& 3 736.1 : h 39 504.2
EE— A -~ 22 620.9 |[RNET 40 501.1
= = I
23 615.4
5 717 3 41 492.4
—
6 715.8 24 6152 | i 25 157 7
]
. . a5 25 606.0 43 483.9
=
B4 8 709.9 26 595.8 F 44 478.4
A
o 9 708.0 27 595.3 45 477.8
- 10 703.6 28 594.6 — 46 471.1
- L
¥ 29 586.9
- 11 682.6 —— 47 470.7
— 12 678.3 30 578.8 E 48 470.3
<TL=
14 672.8 32 575.0 - 50 428.2
[ sai— | 15 672.7 33 559.6 . %2 . 51 423.8
[ — 16 665.8 34 5201 N 52 422.8
——
17 650.0 35 527.3 E 53 405.2
. I 18 643.9 36 521.3 L 54 380.8



(Gaining Edge 2018 )

150 (ICCA Report for 2015- 2017)
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Hygiene Factors Competitive Advantages Key Difterentiators
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ICE Krakow Congress Centre
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- Virtual Trade show — ‘'MEET IN Spain’ - O ine
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 Reed Travel Exhibitions(RTE)S = Xj| 2t
=

|btm events = Trade show% L

connections mean everything
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- Hosted buyer Programme

Hosted Buyer Programme
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A South by Southwest, SXSW
A An annual event in Austin, Texas, USA
A A two - week period event with conferences, festivals, lectures, technology

demonstrations, art exhibits, music and dance, theater, networking, etc



